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Education:

Mohamad AlSakka received his PhD in eBusiness Policy Development from Leicester Business
School, De Montfort University, England. He gained his MSc in Marketing, Post Graduate Diploma
in Business Administration, and his BSc in economics from Damascus University. He has over nine
refereed publications mainly focused on technology implementation and impact on business

functions and technology utilisation for social inclusion.

Professional Experience:

Mohamad started his academic career in 2002 at Leicester Business School as lecturer in
eBusiness and eCommerce. Then he moved to Abu Dhabi in 2005 as Chair of the Marketing
Department at Abu Dhabi University and principal lecturer in Marketing and Management. On June
2007 he began his new position as Dean of Faculty of Business and Management at the University
of Kalamoon, his key projects as a dean are to develop new majors, launching MBA programme,
establishing the Business Centre, and receiving international accreditation for the faculty. Mohamad
has taught different Management, Marketing and MIS courses during his academic career such as
Project Management, Human Resource Management and Information Technology for Businesses.

Honors and Achievements:

e 2002, Awarded Chevening Scholarship by the British Government, the first Syrian scholar to be
awarded this for a PhD programme

© 2003, Shine, International Student Award, Highly commended entrant, British Council

©2003-2004, Member of Research Degree Committee, De Montfort University

© 2003-2004, Member of High Degree Committee, De Montfort University

e Since 1997, Member of the Syrian Computer Society (SCS), Damascus
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